
 

 “LYSAGHT INSPIRATION DESIGN AWARDS 2026” PROMOTION 
 

TERMS AND CONDITIONS 
 

1. Information on how to enter and the prize(s) form part of these Terms and Conditions. 
Participation in this promotion is deemed acceptance of these Terms and Conditions. 
 
PROMOTER 

 
2. The promoter is BlueScope Steel trading as Lysaght. ABN 16 000 011 058 of Tower B 

Level 4, 201 Coward Street, Mascot, NSW 2020, tel: (02) 9319 9000 (Promoter). 
 
PROMOTIONAL PERIOD 
 

3. The promotion commences on 09:00am 06/07/2026 and ends at 11:59pm AEST on 
11/09/2026 (Promotional Period). 

 
ELIGIBILITY 
 

4. Entry is only open to residents of Australia aged 18 years or older who: 
 

a) were the overall lead person (i.e. lead architect, building designer or 
specifier) responsible for the design of a completed building or 
restoration project (Project) and where the Project: 

i. clearly incorporates verified LYSAGHT® or PERMALITE® 
building products (Eligible Products). For clarity this can be 
anything from the manufactured range. This can be purchased 
direct from Lysaght or via the distributor network; and 

ii. falls within one or more of the four (4) Competition Categories 
set out below: 

• Residential Design  

• Commercial & Industrial Design  

• Regional Design  

• Resilient Building Design 
Each a (Competition Category) and detailed further in 
clause 7 below. 

 
For clarity the Project must be a complete Project. Projects that are in a design 
development phase, under construction or otherwise incomplete will not be deemed 
eligible for this promotion.  
 
OR  

b) is currently enrolled in or have graduated in the last three (3) years 
from, a recognised architectural or building design curriculum at an 
Australian university, college or other educational institution and are 
responsible for a conceptual building project featuring LYSAGHT® or 
PERMALITE® steel building products (Student Project).  

 
(together, Entrants).  
 

5. The directors, management and employees (and their immediate families) of the 
Promoter, its related entities, printers, suppliers, providers and agencies who are 
directly associated with the conduct of this promotion are ineligible to enter the 
promotion. Immediate family means any of the following: spouse, ex-spouse, de-facto 
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spouse, child or step-child (whether natural or by adoption), parent, step-parent, 
grandparent, step-grandparent, uncle, aunt, niece, nephew, brother, sister, step-
brother, step-sister or 1st cousin 
 

 CATEGORIES 
 
6. There are four (4) Competition Categories and one (1) Student Category for the 

purposes of this promotion. 
 
Competition Categories: 

7. Entrants that meet eligibility criteria listed in Clause 4(a)(i) and 4(a) (ii), can submit their 
Project into any of the relevant Competition Categories. There will be one (1) prize 
awarded to the best judged Project in each Competition Category. A list of each 
Competition Categories and their description is set out below: 
 

Residential Design: Recognising design in new houses, multi-residential 
buildings, alterations, additions, heritage, restoration & aged care dwellings;  
 
Commercial and Industrial Design: Celebrating design in public, sporting, 
institutional, educational, retail & office buildings;  

 
Regional Design: Acknowledging building design in regional Australia (for the 
purposes of the Competition Regional, areas are defined as those regions 
outside the capital city metropolitan areas in all states and territories);  

 
Resilient Building Design: Acknowledging design and builds that consider 
resilient design principles.  
 
Resilient buildings are described by Unesco as structures designed to 
withstand and recover from various hazards, including natural disasters. 
These buildings incorporate principles from disaster risk reduction to enhance 
their durability and adaptability. By using innovative materials and design 
techniques, resilient buildings aim to minimize damage, ensure occupant 
safety, and facilitate quicker recovery after adverse events.  

 
Lysaght Inspirations Design Award: 

8. There will be one (1) major prize awarded to the overall best Project submitted in the 
Competition Categories. The Entrant associated with the overall best Project will be 
deemed the Major Prize winner and the winner of the Lysaght Inspirations Design 
Award. For clarity, Projects submitted in the Student Category are not eligible for the 
Major Prize. 
 
Student Category:  

9. Entrants that meet eligibility criteria listed in Clause 4(b) can submit their Student 
Project into the Student Category. There will be one (1) prize awarded to the best 
judged Student Project in the Student Category.  
  

Student Category: Open to conceptual building projects featuring LYSAGHT® 
or PERMALITE® steel building products designed by current students and 
recent graduates of architecture and building design.  

 
HOW TO ENTER 

 
10. To enter the promotion, Entrants must, during the Promotional Period:  
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a) Visit https://lysaght.com/inspiration/design-awards (Promotional Website) 
and fully and correctly complete the online entry form in the manner required, 
including providing the Entrant’s full name, residential address, email address 
and contact telephone number;  

b) When prompted provide the Project or Student Project* details including, 
where relevant, the Project name, the Project builder, Project owner, Project 
address, Suburb, State, Postcode and Country; 

c) if the Entrant is the employee or a contractor of a business or entity, the 
Entrant must state the Company name and ABN of the business or entity that 
employed them for the Project;  

d) nominate one or more of the Competition Categories in which to enter the 
Project, identify the LYSAGHT® or PERMALITE® products used in the 
Project and enter a Project description;  

e) upload the Application Materials (detailed below) to the Promotional Website; 
and then 

f) submit the fully completed online entry 
 

(together, an Entry).  
 
*Some details are not required for Student Project details submitted in the Student 
Category. 
 
LIMIT ON ENTRIES 
 

11. Only one (1) Entry is permitted per Student Project.  
 

12. Entrants submitting a Project (other than a Student Project), may submit the Project 
into each of the four (4) Competition Categories so long as the Project is relevant to 
that Competition Category. Each Project can only be submitted into each Competition 
Category once and by the same Entrant. The Entrant must be the lead person on the 
Project. In the event of a disagreement as to who the Entrant is for a Project, the 
Promoter reserves the right to determine the Entrant. 
 
COMPETITION CATEGORY APPLICATION MATERIALS 

 
13. The Application Materials to be submitted by each Entrant submitting an Entry into a 

Competition Category include: 
I. A project description in 500 words or less that provides the judges with 

an overview of the context of the Project including the building, the type 
of business the Project was designed for (if applicable), the Project's 
location and details of all Eligible Products used to design and build the 
Project; and 

II. A series of files as follows: 
(a) A copy of the Project site plan 

(b) A copy of the Project roof plan (if LYSAGHT® Roofing 
product is featured); 

(c) The Project Floor Plan; 
(d) The Project key section 
(e) Any line drawings or sketches of the Project, and any 

additional materials that will support the demonstrations of 
the design  

(f) up to ten (10) original photographs of the Project, in which 
the Eligible Product is visible (where possible), supplied as 
JPEGs with a file size no bigger than 3MB; and  

https://lysaght.com/inspiration/lysaght-inspirations-design-awards
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(g) three (3) original high-resolution photographs suitable for 
publication, in which the Eligible Product is visible (where 
possible), as JPEGs with a file size of at least 3MB. 

 
STUDENT CATEGORY APPLICATION MATERIALS 
 

14. The Application Materials to be submitted by each Entrant submitting an Entry into the 
Student Category include: 

I. A Student Project description in 500 words or less, that provides the 
judges with an overview of the context of the building, how it responds 
to the awards design brief and details of all Eligible Products used in 
the design of the Student Project.  

II. Supporting illustrations, renders, plans, drawings or similar documents 
that the Entrant feels necessary to most effectively communicate their 
design concept, including clearly identifying where Eligible Products 
have been used in the design of the Project. Where applicable, plans, 
line drawings of the Student Project and sketches of the Student 
Project, should be supplied as PDFs, with a maximum total file size of 
128MB. 

 
WINNER DETERMINATION 
 

15. This is a game of skill, and chance plays no part in determining the winners.   
 

16. At the end of the promotion, a panel of appropriately qualified judges will judge the 
Entries submitted in each Competition Category and Student Category and allocate 
each Entry a score out of 70(Score). Judging will take place at Tower B Level 4, 201 
Coward Street, Mascot, NSW 2020. When judging the Entries and allocating a Score, 
the judges will consider the following: 
 

• The Project meets the brief and fits into the relevant category 
• The use of Eligible Products within the Project 
• How well the Project meets the category description 
• Overall project appeal  
• Originality, creative merit and innovative use and incorporation of Eligible 

Products in the building design. 
 
The Entrant that scores the highest Score in each Competition Category will each win 
$5,000 cash (each a Category Winner). The Promoter will then award an additional 
$10,000 to the Category Winner with the overall highest Score across all four (4) 
Competition Categories (Major Prize). For the avoidance of doubt, one (1) Category 
Winner will be awarded a total of $15,000 and will be deemed the winner of the 
Lysaght Inspirations Design Award. 
 

17. The Entrant that scores the highest Score in the Student Category will win $2,500 (the 
Student Winner). 
 

18. All prizes will be awarded by electronic funds transfer (EFT). Where a Category Winner 
is an individual entering in their own capacity, the prize will be awarded directly to that 
individual and paid into the individual’s nominated Australian bank account in their 
name. Where a Category Winner is an employee of, or entered on behalf of, a business 
responsible for the relevant Project, the prize will be awarded to that business and paid 
into the business’s nominated Australian bank account relating to that business. Any 
prize awarded to the Student Winner will be awarded directly to the Student Winner 
and paid into the Student Winner’s nominated Australian bank account in their name. 
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Each winner or relevant business is responsible for providing full and accurate bank 
account details. The Promoter will not be responsible for incorrect details being 
provided, a banking institution rejecting an EFT payment, or any costs associated with 
locating any lost monies. 

 
19. In the event of a tie between two or more Category Winners or a Student Winner with 

the same highest Score, the Promoter will judge the tied entries individually based on 
originality, creative merit and innovative use and incorporation of Eligible Products in 
the building design. 
 
WINNER NOTIFICATION 
 

20. The winners will be notified in writing via email within fourteen (14) business days of 
the judging. All reasonable steps to notify the winners of the results of the judging will 
be taken by the Promoter.  
 

21. Each Entrant whose Entry is selected as a winning Entry must confirm their eligibility 
to receive the relevant prize in accordance with these Terms and Conditions within five 
(5) business days of being successfully notified by the Promoter. If the Entrant fails to 
confirm their eligibility by the date indicated by the Promoter, their Entry will be deemed 
invalid. 

 
22. In the event that the Promoter cannot successfully contact an Entrant who submitted 

one (1) of the winning Entries within ten (10) business days of the judging, or in the 
event of an invalid Entry or an ineligible Entrant, or if the Entrant declines to accept a 
prize, the Promoter may, in its sole discretion, award the prize to the Entry with the 
next highest Score. The Promoter will continue this process until an Entrant has been 
successfully contacted and the Entrant has confirmed their eligibility to be awarded the 
prize.  
 
CONTENT 
 

23. Entrants agree that they are fully responsible for any materials they submit via the 
promotion including but not limited to Application Materials, comments, recordings and 
images (“Content”). The Promoter shall not be liable in any way for such Content to 
the full extent permitted by law. The Promoter may remove or decline to publish any 
Content without notice for any reason whatsoever. Entrants warrant and agree that: 
 
(a) they will not submit any Content that is unlawful or fraudulent, or that the Promoter 

may deem in breach of any intellectual property, privacy, publicity or other rights, 
defamatory, obscene, derogatory, pornographic, sexually inappropriate, violent, 
abusive, harassing, threatening, objectionable with respect to race, religion, origin 
or gender, disparaging of any of the Promoter’s or any prize supplier’s products 
and/or services, not suitable for children aged under 15, or otherwise unsuitable 
for publication or not in keeping with the spirit of the promotion;  

(b) their Content shall not contain viruses or cause injury or harm to any person or 
entity;  

(c) they will obtain prior consent from any person or from the owner(s) of any property 
or the Project that appears in their Content;  

(d) they will obtain full prior consent from any person who has jointly created or has 
any rights in the Content to the uses contemplated by these Terms and Conditions, 
and the Content does not infringe the rights of any third party (including but not 
limited to intellectual property rights of any person including those existing in (but 
not limited to) any visible logos, drawings, cartoons, phrases, trade marks, 
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copyrighted material, mark that identifies a brand or other third party materials 
(excluding the Promoter);  

(e) they consent to any use of the Content which may otherwise infringe the Content 
creator’s/creators’ moral rights pursuant to the Copyright Act 1968 (Cth) and 
warrant that they have the full authority to grant these rights; and 

(f) they will comply with all applicable laws and regulations, including without 
limitation, those governing copyright, content, defamation, privacy, publicity and 
the access or use of others' computer or communication systems. 
 

Without limiting any other terms herein, the entrant agrees to indemnify the Promoter 
for any breach of the above terms. 
 

24. As a condition of entering this promotion, each Entrant licenses and grants the 
Promoter, its affiliates and sub-licensees a non-exclusive, royalty-free, perpetual, 
worldwide, irrevocable and sub-licensable right to use, reproduce, modify, adapt, 
publish and display their Entry (which shall include Content) for any purpose, including 
but not limited to future promotional, marketing or publicity purposes, in any media, 
including in connection with the promotion of the relevant Awards during the 
Promotional Period and in subsequent communications, advertising, marketing and 
promotion relating to the Awards, the Awards winners and the Lysaght Inspirations 
Design Awards, without compensation, restriction on use, attribution or liability. 
 

25. By entering the promotion, Entrants acknowledge that their Entry may be featured on 
the Promoter’s Website and any other online platform (including social media 
platforms) or physical publication for public viewing for the duration of the Promotional 
Period and in perpetuity (unless otherwise requested).  

 
VERIFICATION 

 
26. The Promoter reserves the right, at any time, to verify to its satisfaction and in its 

absolute discretion that legitimate Eligible Products were used in the relevant Project 
or Student Project, and that the Entrant was responsible for the design of the relevant 
Project or Student Project. For the purposes of such verification, the Promoter may 
request any information or documentation it reasonably requires, including purchase 
records, invoices, specifications, plans, drawings, photographs, statements from the 
Project owner, builder, supplier, distributor or other relevant third party, and may, 
where reasonably necessary, inspect the Project on-site, subject to obtaining the 
permission of the owner or occupier where required. Any determination as to whether 
an Entry, Project, Student Project, Eligible Products or Entrant has been satisfactorily 
verified will be made by the Promoter in its absolute discretion. 
 

27. The Promoter reserves the right to request the Entrant produce (within the requested 
time) appropriate photo identification or other documentation (to the Promoter’s 
satisfaction, at its sole discretion) in order to confirm the Entrant’s identity, age 
residential address, eligibility to enter and claim a prize, and any information submitted 
by the Entrant in entering the promotion, before issuing a prize. If any documentation 
required by the Promoter is not received by the Promoter (or its nominated agent) or 
an Entry or Entrant has not been verified or validated to the Promoter’s (or its 
nominated agent’s) satisfaction, then the Entries of that Entrant may be ineligible and 
deemed invalid. 
 

28. The Promoter reserves the right to verify the validity of any and all Entries and to 
disqualify any Entrant for: (a) tampering with the entry process; (b) submitting an Entry 
which is not in accordance with these Terms and Conditions; or (c) engaging in any 
unlawful or other improper misconduct calculated to jeopardise the fair and proper 
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conduct of the promotion. The Promoter’s legal rights to recover damages or other 
compensation from such an offender are reserved.  
 

29. All Entrants acknowledge that the Promoter can rely on these Terms and Conditions 
even if the Promoter only learns of a person’s ineligibility after the Promoter has 
awarded a prize to the ineligible person. Return of the prize or payment of its equivalent 
value to the Promoter may be required by the Promoter if this occurs.  

 
30. A prize will only be awarded following any winner validation and verification that the 

Promoter, or its nominated agents, requires in their sole and absolute discretion.  
 

31. Entrants who provide incorrect, misleading or fraudulent information are ineligible to 
participate in the promotion and all Entries of an Entrant who is deemed by the 
Promoter to have provided incorrect, misleading or fraudulent information may, at the 
discretion of the Promoter, be deemed invalid.  

 
32. As a condition of accepting the prize, winners must sign any legal documentation as 

and in the form required by the Promoter and/or prize suppliers in their absolute 
discretion, including but not limited to a legal release and indemnity form. 
 
GENERAL 
 

33. All of the Promoter’s decisions in respect of the promotion are final and no 
correspondence will be entered into. 
 

34. The Promoter’s decision not to enforce a specific restriction (whether communicated 
to an Entrant or not), and/or to accept any error(s) and/or omission(s) on behalf any 
Entrant(s) does not constitute a waiver of that restriction or of these Terms and 
Conditions generally.  

 
35. Entries will be deemed accepted at the time of receipt by the Promoter and not at the 

time of transmission by the Entrant. Entries received will be considered final by the 
Promoter.  

 
36. Incomplete, inaccurate, erroneous, ineligible, unviewable or incompressible entries will 

be deemed invalid.  
 

37. Entrants consent to the Promoter using their name, likeness, image and/or voice in the 
event they are a winner (including photograph, film and/or recording of the same) in 
any media for an unlimited period without remuneration for the purpose of promoting 
this promotion (including any outcome), and promoting any products manufactured, 
distributed and/or supplied by the Promoter. 

 
38. The use of any automated entry software or any mechanical, electronic or other means 

that allows an Entrant to automatically enter repeatedly is prohibited and will render all 
Entries submitted by that Entrant invalid. Costs associated with accessing the 
Promotional Website remain an Entrant’s responsibility and may vary depending on 
the Internet service or telecommunications provider used.  
 

39. Any attempt to cause malicious damage or interference with the normal functioning of 
the Promotional Website, or the information on the Promotional Website, or to 
otherwise undermine the legitimate operation of this promotion may be a violation of 
criminal and civil laws and should such an attempt be made, whether successful or 
not, the Promoter reserves the right to seek damages to the fullest extent permitted by 
law. If the Promoter suffers loss or incurs any costs in connection with any beach of 
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these Terms and Conditions or any other legal obligation by an Entrant, the Entrant 
agrees to indemnify the Promoter for those losses, damages and costs.  
 

40. If this promotion is interfered with in any way or is not capable of being conducted as 
reasonably anticipated due to any reason beyond the reasonable control of the 
Promoter, including but not limited to technical difficulties, unauthorised intervention or 
fraud, the Promoter reserves the right, in its sole discretion, to the fullest extent 
permitted by law: (a) to disqualify any entrant; or (b) subject to any written directions 
from a regulatory authority, to modify, suspend, terminate or cancel the promotion, as 
appropriate. 

 
41. Liability for any tax (other than FBT) arising out of participation in this promotion 

(including acceptance of a prize) is the sole responsibility of the Entrant. Entrants 
should seek independent financial advice in this regard. 
 

42. Nothing in these Terms and Conditions limits, excludes or modifies or purports to limit, 
exclude or modify the statutory consumer guarantees as provided under 
the Competition and Consumer Act, as well as any other implied warranties under the 
ASIC Act or similar consumer protection laws in the States and Territories of Australia 
(“Non-Excludable Guarantees”). Except for any liability that cannot by law be 
excluded, including the Non-Excludable Guarantees, the Promoter (including its 
respective officers, employees and agents) excludes all liability (including negligence), 
for any personal injury; or any loss or damage (including loss of opportunity); whether 
direct, indirect, special or consequential, arising in any way out of the promotion. 
 

43. Except for any liability that cannot by law be excluded, including the Non-Excludable 
Guarantees, the Promoter (including its respective officers, employees and agents) is 
not responsible for and excludes all liability (including negligence), for any personal 
injury; or any loss or damage (including loss of opportunity); whether direct, indirect, 
special or consequential, arising in any way out of: (a) any technical difficulties or 
equipment malfunction (whether or not under the Promoter’s control); (b) any theft, 
unauthorised access or third party interference; (c) any Entry or prize claim that is late, 
lost, altered, damaged or misdirected (whether or not after their receipt by the 
Promoter) due to any reason beyond the reasonable control of the Promoter; (d) any 
variation in prize value to that stated in these Terms and Conditions; (e) any tax liability 
incurred by a winner or Entrant; or (f) use of a prize. 
 
PRIVACY 
 

44. The Promoter collects personal information ("PI") in order to conduct the promotion 
and may, for this purpose, disclose such PI to third parties, including but not limited to 
agents, contractors, service providers and prize suppliers. Entry is conditional on 
providing this PI. The Promoter will also use and handle PI as set out in its Privacy 
Policy, which can be viewed at http://www.lysaght.com/privacy-policy.  In addition to 
any use that may be outlined in the Promoter’s Privacy Policy, the Promoter may, for 
an indefinite period, unless otherwise advised, use the PI for promotional, marketing, 
publicity, research and profiling purposes, including sending electronic messages or 
telephoning the Entrant. The Privacy Policy also contains information about how 
Entrants may opt out, access, update or correct their PI, how Entrants may complain 
about a breach of the Australian Privacy Principles or any other applicable law and 
how those complaints will be dealt with. All Entries become the property of the 
Promoter. The Promoter will not disclose PI to any entity outside of Australia.  
 

http://www.lysaght.com/privacy-policy

